


Hello!
I am Sam Harbi 
I help practices launch and scale successful businesses and  

attract clients every month predictably using the latest & 

greatest digital marketing tools and tactics.

TheEnlightenedLeaders.com
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Why Advertising?



2,000,000,000
Daily active Facebook users worldwide
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The average person will 

spend more than five years of 

their life browsing on social 

media.
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Google Ads (Search. Display. Shopping. YouTube)
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✗ Text-based advertisements: Each time a user clicks on an ad, 

the advertiser is charged a certain amount of money, hence the 

name “pay-per-click advertising.

✗ High-intent

✗ 3.5 billion search queries every single day



11



Google Ads focuses primarily on the quality and relevance of ads, not 
how much advertisers spend.
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Google Ad: Search
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✗ Most common

✗ Drives direct conversions

✗ Captures high intent buyers

✗ Provides on the spot solution to immediate needs



Google Ad: Display
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✗ Builds brand affinity 

✗ The average conversion rate in Google Ads across all industries 

is 3.75% on the search network, compared to just 0.77% on the 

display network. The biggest reason for the discrepancy? Users 

on the search network are active.
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Facebook Ads (including Instagram)
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✗ Interruption marketing 

✗ Paid social: the highest number of monthly active users (or 

MAUs) of any social network in the world

✗ Helps users find businesses based on the things they’re 

interested in and the ways in which they behave online.
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Advantages of Facebook Ads
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• More than one-fifth of the 
entire world’s population in on 
it

• Hyper targeting:  target 
audiences in ways previously 
considered impossible, or even 
unimaginable. 
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• Powerfully visual
• Cheaper than Google Ads $9/ 

CPM
•



Advantages of Google Ads
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✗ High quality lead who is willing, able and in need of 

your services
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✗ Increasingly sophisticated; AdWords launched with 

350 advertisers in 2000.  

✗ Facebook unveiled Facebook Ads in Nov 2007 with 

not a lot of advertisers. 
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Which one should 
you use?
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Start testing with both..

Should be viewed in a complementary, rather than 

adversarial way.
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Google Ads will help you find new customers right 

away and in the process, give you an instant 

return on your marketing investment. While 

Facebook Ads will help new customers find and 

explore you. And this way give you a better ROI in 

the long run.
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✗ Facebook is more strict with creatives.

✗ Law & accounting does better on Google 

Ads

✗ Dentists, Chiropractors see better results 

on Facebook ads 

✗ Optimize

✗ Talk to people who know the platform

Overall..
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Thanks!
Any questions?


